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D-Neo a revolutionary new bathroom range

Interior Designer is Britain's oldest magazine 
for professional interior designers and is 
firmly established as the premier source 
of inspiration for the interiors community. 
Published bi-monthly for professional interior 
designers, Interior Designer presents the best 
projects, products and people that directly 
influence and shape the industry. Each 
issue the magazine features top designer 
profiles of some of the industries most highly 
regarded professionals, a stunning gallery of 
projects and pages of news that take a look 
inside the latest goings on in the industry, 
including all the top events throughout the 
year. ID contributors are the A-list of the 
design community, including BIID members 
and influential industry gurus who are all 
at the top of their game. Interior Designer 
produces and delivers a high-end magazine 
of uncompromising quality to a wide audience 
of design professionals. 
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Explore the interiors world through 
pages of pioneering design  

concepts, brought to life by the  
best designers in the industry.

Interior Designer promotes trend-led 
design innovations to its intuitive readers

Interior Designer is read extensively by the design community and continues to attract new 
readers year on year. Professionals in the design sector are able to tap into the great ideas coming 
out of the industry and apply them to their own design agendas, and continue to refer to Interior 
Designer and the Interior Design Yearbook as a source of inspiration to help in making informed 
purchasing decisions.

Our professional readership includes interior 
designers, architects and product designers, as 
well as those working in the hospitality sector, 
on private residences and commercial projects 
such as public buildings, galleries and offices. 
Furthermore, readers can access the ID app via 
Apple or Android. 

The Interior Design Yearbook is available in 
two editions, providing a valuable source 
of information for the year for professionals 
and consumers. The consumer edition of 
the yearbook is available through WHSmith 
stores and is published in January. Within the 
consumer yearbook we reach an audience that 
aspires to work in the industry, as well as those 
looking to appoint a professional designer in 
their upcoming projects.

Target Readership Profile
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Who’s reading 
Interior 
Designer?

Reader testimonials
“A benchmark for the industry, Interior 
Designer is a valued resource thanks to its 
news on the latest launches and trends  
and we’re delighted to regularly  
feature in its pages!”
Natalia Miyar, Natalia Miyar

“The strength of Interior Designer is 
evident in the quality of its contributors 
and editorial focus.  We run a busy practice 
but always make time to look at where 
Interior Designer sees the industry heading. 
It’s an important resource for our practice 
and we are always pleased to be asked to 
contribute our opinion.”
Staffan Tollgard, Creative Director,  
Staffan Tollgard Design Group

“It is a great publication for keeping up 
with the latest developments in the 
industry, reading about our peers and 
being informed about new products. The 
publication also has exceptional reach 
within the industry and has been a very 
valuable vehicle for gaining exposure and 
introducing our brand to a wider audience.”
Mark Bithrey, Design Director,  
B3 Designers

•  Professional interior designers

•  Architects  

•  Interior design educators

•  Members of the BIID (British Institute of Interior Design) 

•  Head offices of major hotel, spa and 

   restaurant chains in the UK

•  Contract specialists 

•  Student designers (undergraduate and postgraduate)

• Product designers and manufacturers

Beautiful interiors featured inside

Editorial features

News
News pages feature a round up of the 
latest developments in the interiors world, 
including appointments and new project 
contracts. Diary dates of upcoming events 
also feature.

Project In Detail
Project In detail includes a plethora of 
distinct design projects completed by 
some of the industry’s best designers. Flick 
through the pages to discover who has 
designed the five star hotels lining London’s 
streets or private residencies tucked away 
in the countryside.

Shortlist and Design Edit
The Shortlist is a cherry-picked selection 
of products straight from the editor’s desk, 
highlighting some of the most beautifully 
crafted products in the industry. The Design 
Edit takes a look at one company every 
issue and the products in its portfolio.

Designer Profile/Interview
Each issue we profile a designer whose 
work is renowned and synonymous with 
outstanding design. We discover details of 
their design past, present and future plans.

Ask The Designer
A panel of four designers are in  
the spotlight answering a topical  
industry question.

Showroom Showcase
Our editor travels around the hottest 
showroom spots, meeting with designers 
and discovering new and established 
showroom spaces, providing readers  
with a must-see list of hotspots in a  
variety of locations.

My Icon
Designers offer their thoughts on the 
designers who inspired their own careers.
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Shortlist

Shortlist

shortlist
Other worldly beings, striking objects of steel and velvet, woven rope and 

ceramic, all combine to create individualistic beauty, where crafts collide and 

collaboration reveals its true reward in beautiful designs. This is the shortlist this issue.

INTO THE KOMOS

Studio LATOxLATO, founded by Francesco Breganze de Capnist and Virginia Valentini 

and the Italian company, TerzaDimensione, skilled in large ceramic slabs, have 

collaborated to create an evocative collection of tables, co� ee tables and consoles - 

Komos. Komos was born from a mutual challenge shared by the two partners: shaping 

three-dimensional and monolithic furniture objects, starting from the two-dimensionality 

of ceramic slabs. Komos, from the ancient Greek, refers to the ritual processions of the 

Dionysian festivals, which were celebrated amidst singing, dancing and revelry. The 

table in the vision of studioLATOxLATO has a double meaning. Imposing and composed 

object, and at the same time magnetic fulcrum of the banquet. 

latoxlato.com | @latoxlato

TALL ORDER

Simon Pengelly, one of the most important contributors to 

the British furniture industry,  presents the Scapa Chair for 

independent furniture design company Marque Sussex. 

Pengelly’s handsome, high-back woven chair is strikingly 

unique. The back is woven in Orkney by Scapa Crafts using 

traditional techniques and specially made jigs that guide each 

of the 91 layres, while the chair’s prototype and contemporary 

frame was created in Marque Sussex’s Newhaven workshop. 

As the Oat straw is grown on Orkney and the frames are 

made from European ash or oak using both wood machining 

processes and hand craft, it is highly sustainable.

www.marquesussex.co.uk | @marquesussex

www.simonpengelly.com | @simonpengelly

BRAIDY BUNCH

Featuring the delicate, organic irregularities reminiscent 

of natural surfaces, Braid is actually made from recycled 

post-consumer polyester. Designed by Karin An 

Rijlaarsdam, the rug is inspired by braiding techniques, 

crafts, and landscapes of Grand-Bassam on the Ivory 

Coast where she is based. It is the � rst design in the 

Kvadrat rug collection that includes recycled polyester. 

www.kvadrat.dk/en

LIGHT AND SHADE

The Giro collection by Vincent Van Duysen uses 

the materials as the protagonists of the selection, 

therefore the side tables, as we’ve chosen here, 

stand in stark contrast to the woven rope of the 

seating, creating a tactile experience and blending 

between indoor and outdoor design beautifully.

www.kettal.com | @kettal | @vincentvanduysen

INDEPENDENT NATURE

The Divergent Sofa de� es the ordinary. It fragments the standards and 

preconceptions of what a sofa looks and feels like. Through captivating 

geometry and faceted surfaces, the long and deep seat is assuredly soft, the 

intriguing backrest is conceived for di� erent heights and body types, while the 

piping keeps the edges sharp. The mirroring metal structures o� er a lightness 

to its volume. It’s a celebration for those who don’t � t in, the divergent ones. 

Combined of velvet and stainless steel, price is available on request.

www.martadelgadostudio.com | @martadelgadostudio
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Sara Cosgrove

JADE TILLEY SPEAKS TO SARA COSGROVE ABOUT EMBRACING FEAR  

WHICH DRIVES GROWTH AND HOW THE DESIGNERS OF THE 2000S IMPACTED HER

As this comes off the press, Sara Cosgrove’s 

circus themed bar will have been dismantled 

and packed away, Decorex another memory in 

our social media feeds. 

Sara’s big top concept went down a storm at the 

show (naturally) and it’s amazing to think that, in 

a year where she has split her company in two, 

is completing delayed installations (an impact 

of COVID) and is at the table with some huge 

property developers, that there would be time for 

this kind of whimsy, but somehow, Sara has done it 

and continues to push forward with gusto, creating 

places and spaces for people with the same 

energy as when she first started in the industry.

Here, Sara shares her early recollection of design 

and gets down to the fine detail about what 

makes this industry so special.

“My mother and father were building their first 

house when she was pregnant with me. She spent 

her entire pregnancy reading Homes & Gardens, 

House & Garden, Good Housekeeping and thinks 

that by osmosis I never really had a choice but to 

love design, it just got in somehow. 

“I’ve always been a builder, I’m a designer, but I’ve 

always been a creator, in lots of different arenas, 

whether it’s writing or art, so many different 

things, I was fascinated with the act of creation. 

When I was seven my parents bought a very old, 

dilapidated house and I grew up on a building site. 

This was a crumbling home - the only way I can 

describe it. As part of that renovation, at seven 

years old I was taken to a haberdashery store with 

my mum and was allowed to choose my own 

curtains. Borders and stencilling was all in at the 

time, we’re talking the late 80s here. My mother’s 

thought was that it was a new home and she 

wanted me to be part of the process of creating 

my own room.

“From a very young age that creative flair was 

there. Having said that, both of my parents are 

professionals, so from a young age it was also 

impressed on me that I needed to become and 

accountant or a lawyer, so when I wanted to do 

something creative at University they advised me 

to get a ‘regular degree’ and then when I finished 

they would help me with the further education.” 

Sara’s thirst for design was insatiable and she 

coldn’t wait to start so, “while I as doing my 

degree at Trinity College I started a night time 

diploma in fashion design and fashion cutting 

(which was my passion at the point) at the 

Grafton Academy here in Dublin, and that led 

to a summer internship with John Rocha. He 

had just started his range with Debenhams and 

had actually branched out from fashion into 

interiors, completing the iconic hotel in Dublin 

- the Morrison. He was working on projects all 

over the UK. I was tasked with crocheting shoes 

for his catwalk for LFW, for that whole summer, 

and working with the pr girl, you know, all those 

things that interns dip into. Then I went to London 

Fashion Week. The show was fabulous, you go 

into the tent, it’s all very exciting and then the 

show starts. 15 minutes, up and down the runway 

and your work is gone. I spent months crocheting 

shoes and it was over! It was a watershed 

moment for me. I realised that if I continued to 

pursue fashion it would feel like this, so transient 

and seasonal.”

With that experience under her belt, Sara decided 

to go back to school and study architecture, 

something with more longevity. It was while 

working with a custom rug company, based in 

rural Ireland, that she got further experience of 

interiors and some sage advice on what to pursue 

as a career. “This rug company was literally based 

in the middle of nowhere in Ireland and yet they 

were working on projects like The Greenbrier in 

America, they had done the Presidential Palace 

in Ireland, they had celebrities on their client list, 

it was huge. The designer, Carlton Varney was a 

big benefactor of them.” Sara was counselled on 

following her natural gift for interiors and had her 

eyes opened to the schools that she could study 

at to get started.  “I ended up at KLC, followed by 

an internship with Allegra Hicks and my first job 

at Helen Green Design, head-hunted to Candy & 

Candy, followed by Harrods and finally set up my 

own company, working with Starwood capital and 

now, here we are, 16 years later.”

“The advice I got was brilliant because, while 

I know education is important, actually, your 

education starts on the first day of your first job 

in interior design. What we should be doing are 

more apprenticeships, because this is a skilled, 

experience-driven industry. You can do a lot of 

academics - I went to KLC and I’m on the alumni 

board and I love everything the KLC does - but as 

soon as you’re out of school, you need to be in the 

studios and getting to grips with the day to day 

running, which can be difficult to balance when 

trying to earn whilst learn from an internship. That 

can be another barrier to industry.”

Something else, which influenced Sara was her 

career-minded friends from other industries, 

whose hectic work schedules fuelled Sara’s own 

work ethic from early on.  “all my  friends were 

in finance, advertising, top legal firms, working 

every hour that God gave. This was in our 20s and 

because none of my friends were out, neither was 

I! I was just working, I always took my career in 

design as seriously and as importantly as any of 

my friends in any other professional career.”

Interiors has really transformed over the years, 

it has moved from being seen as a very casual 

business to being understood for the incredible 

amount of work and business acumen that makes 

it tick. “When I started, it was a very casual thing to 

‘design’ and it feels different now. When I told my 

father I was going to become an interior designer, 

his reaction was that it was a waste of my intellect, 

initially. Of course now he knows, but the industry 

wasn’t portrayed in a great light, so he didn’t see 

the value in it. The perception was of long lunches, 

cushion throwing and getting your nails done. Now, 

I am brought in by International funds, who are 

financing hundreds of millions worth of property 

deals, and I am at the table. What these guys have 

realised is who is thinking about the end user. 

Not very many people around that table. They’re 

thinking about margins and land value, gross 

profit per square foot. The mentality has changed 

to think about that end user experience and 

ultimately, maximise value. Now, you would never 

do a development without getting an internal 

assessment by an interior designer.“

While the industry and its representation has 

move on leaps and bounds, occasionally there is 

the need to own your power, as Sara confirms, “I 

have two businesses and sometimes, when I’m 

being profiled, I feel the need to say I’m an interior 

designer and business woman, because there is 

this perception of design that doesn’t convey the 

power that it has, which is silly because look at 

the work we do.”

Sara’s work has seen her leap-frogging super 

successfully, from studio to studio, lapping up 

the experience it offered and relishing every 

opportunity, taking her skill set and running with 

the responsibility she was handed, “When I was 

at Harrods (in 2009) I was hired by Al-Fayed to 

set up the design studio, which had not quite 

taken off. My first office was a broom cupboard 

in the back of the store. Literally. I knew what the 

business could be and I grew it to 45 designers in 

the five years I was there. I got to work on so many 

incredible things. It was a business department, 

so I was forced to learn what a P&L was, what 

margins were. It was like I was paid to do an MBA. 

SARA 
COSGROVE

D E S I G N E R  P R O F I L E
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In Detail

HOTEL ALBATROZ
VITERBO INTERIOR DESIGN, LED BY GRACINHA VITERBO, HAS  

REINVIGORATED ‘THE GREAT DAME OF THE PORTUGUESE COAST’ - HOTEL  
ALBATROZ, IN A REVIVAL INSPIRED DESIGN THAT CELEBRATES THE SPIRIT OF ITS LOCATION.

Viterbo Interior Design is an architecture, design and interior design firm that focuses on residential and hospitality projects. Founded 50 years ago by Graça Viterbo, Gracinha’s mother, the team of 25 people includes master artisans, designers, interior designers, project managers, budgeting department, and quality-control. The firm’s dedicated upholstery and curtain atelier makes bespoke sofas, curtains, cushions, quilts, and armchairs by Portugal’s finest artisans. Viterbo’s multifaceted team also counts with master cabinetmakers, metalworkers and decorative painters. 

With the skills in-house and a flair for hospitality design, Viterbo Interior Design has recently unveiled the redesign of Hotel Albatroz in Cascais, Portugal. The new design aims to give Hotel Albatroz a timeless revival inspired in the 40s and 50s golden age of Estoril and Cascais. The studio has conceived an environment that celebrates the hotel’s rich history, as this is a special place where renowned artists, Hollywood actors, illustrious figures and politicians came to stay for more than half a century. Inspired by the infinity of blue hues found across the Atlantic Ocean and with the intention to give back the hotel its brilliance, 

Viterbo Interior design has combined a classic style imbued with a fresh Portuguese spirit. For the hotel’s grand opening in the 1940s, the space had been transformed from a private residence to an inn by the owners at the time. First built in the early 1900s for the Lancastre family, this grand residence of Italian architecture combines Moor, Neo-Gothic and Neo-Manueline motifs found throughout the space that, together with the sentry boxes in each corner of the house, give it a most peculiar and original look. For the new design concept, Viterbo Interior Design drew inspiration from the hotel’s rich history including testimonials 

I N  D E T A I L found in the hotel’s first ever guest book, which was filled with notes from worldwide guests.Upon entering Hotel Albatroz guests encounter the Lancastre family´s coat of arms. Further originalfeatures that have been thoughtfully preserved include the paintings in the lobby, the 17th and 18th century tiles that reference the Lancastre family’s crest and pelicans, the hand-carved banisters, and the first-floor ceiling dating back to the year of construction. Viterbo’s carefully selected details set the stage for the hotel’s renewed and quintessentially Portuguese style, including traditional Azulejos and the hand-picked aged Lioz stone.As with every Viterbo Interior Design project, all details were carefully thought and exquisite Portuguese craftsmanship can be found in every corner. Featuring bespoke art installations by contemporary artists as well as established and young brands, Viterbo’s design seamlessly incorporates the work of several local master artisans and apprentices, immersing guests in an experience that is both sophisticated and timeless.The hotel’s corridor walls lined with hand-drawn murals depicting palm trees as a symbol of the area were commissioned to Portuguese graffiti artist SMILE, who is better known for his work on exteriors but was up for a challenge. The concept of all other decorative paintings was developed by the in-house decorative painting team of Viterbo Interior Design. The large large tapestry on the stairways is by macramé artist Diana Cunha.The selection of fabrics, mostly of national production, includes hand-embroidery and natural linens with minute details in the hems and seams, even on the curtains, conveying the beauty of Portuguese artisanry. All the soft-furnishings and weavings were custom-made in Viterbo’s specialised atelier, including the hand-

Hotel Albatroz
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In Detail

MONDRIAN SHOREDITCH
IT FALLS TO GODDARD LITTLEFAIR TO BRING VIBRANCY BACK TO THE  

MODERN EAST LONDON HOTEL, MONDRIAN SHOREDITCH, DELIVERING  

CULTURAL HISTORY THROUGH A SENSITIVE YET SPECTACULAR TRANSFORMATION

Goddard Littlefair was appointed to realise 

the interiors for Mondrian’s newest hotel, 

Mondrian Shoreditch London. Acquired by the 

Reuben Brothers in 2020, lead consultant on 

the project, Goddard Littlefair has skilfully 

transformed the hotel. 

 
The studio, renowned for its spectacular work in 

whole scheme hotel renovations, is responsible 

for the concepts and delivery of the reception and 

lobby, the double height ground floor cafe bar, 

rooftop restaurant, the UK’s First BiBo restaurant  

by Michelin starred chef Dani García and the 

bedroom refurbishment. 

The hotel has been significantly refreshed in 

line with the upbeat and individual spirit of the 

Mondrian brand, always seeking to give guests 

a flavour of the local area. The studio’s design 

research delved deep into the history of the area 

and the characters that create the colourful social 

fabric of Shoreditch. The interiors take inspiration 

from Art and Literature, including the traditional 

nursery rhyme ‘Oranges and Lemons’ - due to the 

hotel’s close proximity to churches that feature in 

the historical rhyme. 

“We discovered that the well known rhyme 

‘Oranges and Lemons’ centered around the 

churches in this east London area, with the site 

of the hotel at the centre. The longer, and much 

less well known, version of the rhyme paints a 

wonderful picture of the city in the 16th and 17th 

Century. The influence can be interpreted into the 

design of the interior in many different elements 

from lighting to materiality” comments Jo Littlefair, 

Goddard Littlefair Co-Founder & Director. Art and 

personal expression colliding with east London 

vibrancy became key design steers.

Upon entering the hotel, guests are met with 

a playful experience. The reception and lobby 

have reflective finishes with significant artwork 

installations for guests to discover, typical of the 

Mondrian design portfolio. Behind the reception, 

a circular neon art piece reflects off the bronze 

mirror while at high level, large scale gilded glass 

panels created by Studio Peascod take centre 

stage and depict a rising copper sun. In continuing 

the playful trope, Goddard Littlefair retained 

the hotel’s original strongly patterned floor and 

juxtaposed this with a concrete desk, pattina walls 

and reflective surfaces to create a strong sense 

of space, almost disorientating to the onlooker. 

Expanding on this and in line with Mondrian’s 

artistic spirit and a homage to well-known 

installation artist Yayoi Kusama, Goddard Littlefair 

I N  D E T A I L

created a fully mirrored room, large enough for 

a small group to stand in. Globe lights circle the 

room giving the viewer a sense that they are 

seeing themselves in infinity is a tempting allure 

for a society who needs to capture every moment 

of life in a selfie image. “As designers we’re inviting 

people to question their need and urge to do 

that, if they don’t take a picture, does that lessen 

the experience? We’re inviting guests to live in 

the moment rather than through digital images” 

suggests Jo Littlefair. Tactile fabrics, leathers and 

soft linen window dressings combined with a 

graphic hand tufted rug soften the lobby space 

and introduce warm yet fresh colourings of sage 

grey and dusky blue, off-set by the crispness of a 

white linen sheer.

The design studio paid close attention to the cafe 

bar and rooftop spaces to ensure that the areas 

worked throughout the day as meeting, working 

and eating spaces that could transform at night 

into alluring evening venues. Each of the public 

spaces link together but also have a distinct 

narrative, always drawing upon the rich history of 

east London. Throughout the reception lobby and 

across the ground floor to Christina’s Shoreditch 

cafe bar, a pendant light fitting was designed as 

a contemporary interpretation of the gas lanterns 

that were used as local London street lights. 

Increased in scale and stacked in multiple tiers, 

the lanterns run through the centre of the spaces, 

drawing guests from the external lobby to the new 

bar area. This piece along with a reception area 

pendant and bespoke floor lamp are produced by 

Hoad & More. Christina’s, the double height ground 

floor cafe bar showcases a new concept for 

Shoreditch and serves Sando’s and Coffee during 

the day and specialist cocktails made bespoke for 

the hotel, by night. A curved copper bar transforms 

to the eye using light, changing the ambience in 

the room across the day and an assorted mix of 

large planting adds the natural touch. A large-scale 

hand-painted mural by Fred Coppin fills the clay 

rendered bulkhead above the bar and features a 

collection of objects to discover alongside Fred’s 

signature botanical shapes.

The rooftop restaurant, Altitude at The Curtain, 

is dressed with striped and festooned shade 

structures and will appeal to the guests and 

members of The Curtain alike. This area is a key 

asset for any London hotel and the Mondrian 

rooftop is sure to be a mainstay of Shoreditch 

life. Bright and refreshing during the day, the area 

transforms to an ambient and chic destination 

serving Californian Cuisine in the evening. A black 

framed pergola is softened with festooned striped 

fabric and the oversized rattan pendants and cane 

furniture speak a language of relaxed living. The 

influence of biophilia runs throughout the space 

with planting taking a centre stage, curated by 

Conservatory Archives, a local planting company. 

The form of foliage is translated onto fabrics and 

onto walls on an oversized mural hand-painted 

by Lucy Robinson, Associate at Goddard Littlefair, 

who led the interior design team.

“The mural is inspired by the bold shapes found 

in Californian street art that has a simile to 

contemporary UK street art, the mural utilises 

mixed pastel colours to enhance the tones that 

appear in upholstery fabrics, handmade ceramic 

tiles and the original floor. The brief to ‘subtly 

represent botanicals’ uses colour and abstracted 

petal, stem and leaf shapes to provide a backdrop 

to the restaurant that will serve a bespoke drinks 

list and Californian cuisine” explains Lucy Robinson.

A fireplace anchors a central seating group in 

the space, while a banquette lines the glazing to 

allow some privacy for guests in the pool. The bar 

overlooks the interior section of the rooftop space 

while externally sun loungers allow guests to take 

in the spectacular views of this part of London with 

the option to take a refreshing dip in the pool.   

Well-versed in restaurant and bar design, Goddard 

Littlefair’s specialist food and beverage division 

Epicurean are responsible for the design of the 

BiBo restaurant. Founded by 3 Michelin Star chef 

Dani García, the launch marks García’s first UK 

restaurant and British culinary concept. When 

working with a chef of such international regard 

as García, the studio took great influence from his 

work, ethos, cuisine and origin and brought some 

of the influences into the restaurant space. BiBo 

itself also has a brand identity and colour palette 

that heavily infiltrated the design scheme and the 

studio dovetailed the identity of Mondrian spirit 

with García’s culinary legacy. Located on the lower 

Ground Floor of the Mondrian Hotel, Goddard 

Littlefair’s intention for BiBo was to be a theatrical, 

urban space with a lively energy for casual lunches 

and spirited dinners. Globe lights cascade in 

ripples down the stairs leading to the impressive 

restaurant space. Upon entering BiBo, guests 

can decide to sit at casual high tables, restaurant 

dining, the Spanish Courtyard or at the bar.

In striving to brighten the space, the studio infused 

the design scheme with a light and natural colour 

Mondrian Shoreditch



Collaboration with designers is  
the key to creative success

Interiors Designer prides itself on its excellent relationships with interior design professionals, 
working collaboratively with designers from a variety of disciplines within the industry.

Contributors

Sara Cosgrove Ed Ng Katharine Pooley Maurizio Pellizzoni

Natalia Miyar Staffan Tollgard Inge Moore Jo Littlefair

Laura Hammett Nicky Dobree Ros Wilson Sophie Paterson

Thomas Griem Martin Brudnizki Simon Rawlings Tara Bernerd

David Rockwell Kelly Hoppen Alix Lawson Christopher Jenner

Features List 2021-22
The spotlight features cover a variety of 
products, projects and design disciplines. 
Within each issue we aim to highlight some of 
the best designs in the industry and showcase 
how they are being applied successfully within 
designers’ projects. The issues are broken 
down into specialised features, which are 
complimented by our regular spots including 
industry news, product innovations and all 
the highlights from the shows in the design 
calendar. There is also an editor’s choice 
selection, which is curated per issue, giving 
new talent the chance to showcase their work.

DECEMBER – JANUARY 2022
•  Bathrooms
•  Lighting
•  Bar & Restaurant Design
   
FEBRUARY – MARCH 2022
•  Heating
•  Paint, Paper & Wallcoverings
•  Office Design & Co-Working Hubs
   
APRIL – MAY 2022
•  Furnishings, Fabrics & Textiles
•  Kitchens
•  Hospitality Design
   
JUNE – JULY 2022
•  Furniture
•  Flooring
•  Interior Architecture
   
AUGUST – SEPTEMBER 2022
•  Garden Design & Outdoor Furniture 
•  Surfaces
•  Private Residential Design
   
OCTOBER – NOVEMBER 2022
•  Architectural Ironmongery
•  Home Automation & Tech
•  Retail Design



Events 
& Media 
Coverage
The interior design 
events calendar is 
always bursting with 
activity and Interior 
Designer works with 
many of the shows 
throughout the year, 
attending events and 
increasing our industry 
presence in the  
media galleries. 

Maison et Objet, Paris

Decorative Antiques 

& Textiles Fair, 

London

Spatex, Coventry

Surface Design 

Show, London

London Design 

Week, Design Centre 

Chelsea Harbour

Salone 

Internazionale Del 

Mobile, Milan

Clerkenwell Design 

Week, London

Design Miami, 

Switzerland + Miami

New Designers, 

London

LAPADA, Art & 

Antiques Fair, 

London

London Design 

Festival

Decorex 

International, 

Olympia

Design London , 

Olympia

Restaurant & Bar 

Design Show, 

Olympia

Frieze, London

Sleep + Eat, Olympia

Multiple platforms enable our readers 
to engage with the magazine and its 

contents, anytime, anywhere

Online, on Digital 
Edition, App and 
via Social Media 
interiordesignermagazine.co.uk is our daily 
source of news and information, containing 
some of our feature highlights and projects 
from around the globe. The magazine is 
available to view via our ‘read magazine’ tab, 
with live links taking readers directly to the 
source of information they need.
Interior Designer is available to download 
via our App from the app store. By 
searching for ‘Interior Designer Magazine’ 
and downloading the app, our readers are 
able to access news 24 hours a day. The 
new editions are uploaded every other 
month so you can keep up-to-date with all 
the industry happenings while on the go.
Twitter and Instagram provide an interactive 
connection with our readers and followers. 
This enables us to extend our global 
reach and create a positive and thought-
provoking dialogue with our digital readers.

In print, online 
and by app!
Readers of the magazine are able 
to access the publication through 
a variety of platforms. The bi-
monthly publication is available 
on subscription for professional 
designers and is available to pick 
up at many of the UK design 
shows throughout the year. The 
magazine is also available to 
download as a digital publication 
through the app store, can be 
read online  
via our website 
interiordesignermagazine.co.uk 
and followed on Twitter and 
Instagram - @IDTmagazine

TWITTER FOLLOWERS
Nearly 9,000

INSTAGRAM FOLLOWERS
Over 3,000

APP INSTALLS
Over 34,400 people have 
downloaded the app to their 
device

HITS PER MONTH
Over 3331

PAGE VIEWS PER MONTH
Over 2135

UNIQUE VISITORS PER MONTH
Over 750



Advertiser 
Testimonials

Display 1 3 6

Front Cover £3120         ----             ----
IFC £2970 £2675 £2375
IBC £2430 £2190 £1945
OBC £3120 £2810 £2495
DPS £3120 £2810 £2495
Full page colour £1795 £1615 £1435
2/3 page colour £1065 £955 £855
1/3 page colour £635 £570 £510

Product placement (colour separation charge)

1/3 page placement (150-180 words) £220
2/3 page placement (up to 300 words) £440
Full page placement (up to 500 words) £880
Double page placement (up to 1000 words) £1650

Buyers Guide 1 3 6

Single panel £115 £110 £90
Double panel £205 £185 £155
Triple panel £270 £245 £210
Quad panel £325 £290 £250

Magazine Advertising

Online Advertising
Digital per month

Premium Banner £540
Product Profile £520
Skyscraper Position £500
HTML Eshot £1950

Series booking discount
The prices shown for the three and six series bookings
all incur a discount on reflection of the block booking.
For a series booking of three there is a 10 per cent
discount and for a series booking of six it is 20 per cent.

Cancellation policy
Failure to supply advertisement copy in time for
publication does not constitute a cancellation, and you
will still be charged for the booked space. A minimum of
28 days written notice, prior to the published copy

deadline, must be given to cancel any advertisement.  
A series booking which attracted a series discount must
run for a minimum of 50 per cent of the total number of
issues booked, or any discount given will be re-charged
at our published rate card prices. 

Terms of business
All orders are strictly subject to Media One
Communications Limited terms and conditions. 
A copy is available on request. 
Copyright 2016 all rights reserved.
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“We have worked closely with Interior 
Designer for a few years now and what we 
have always loved about the magazine is 
how it aligns perfectly with where we  
look to position our own brand in the 
market. The look and feel of the  
magazine exudes quality in a  
subtle way, just the way we like it.”
Richard McGrail, Commercial Director, 
Armac Martin.

“Jade and the team are a delight to deal 
with - organised and insightful with a deep 
understanding of the industry they are open 
to ideas and angles that are relevant to our 
discerning clients.” 
Frederick Fischer, managing director, 
Lalique UK.

“As a decorative wiring accessories 
manufacturer, Interior Designer is an 
effective media outlet for reaching and 
raising awareness of our solutions amongst 
designers who value quality, from overall 
design concept through to finishing touches. 
The team is helpful and supportive, and we 
value our growing relationship with the title 
and its audience.”  
Gavin Williams, Head of Marketing,  
Hamilton Litestat.

•  Furniture brands and makers

•  Upholsterers  

•  Flooring specialists

•  Architectural ironmongery specialists 

•  Lighting designers

•  Bathroom designers and fitters 

•  Surface designers

• Decorative accessory suppliers

Who’s advertising  
in Interior Designer?

2022



Advertising
Width x Height (mm)

Bleed Trim Type

DPS 456x303 450x297 420x262
Full page 231x303 225x297 195x262
2/3 page (Landscape) n/a n/a 195x172
1/3 page (Landscape) n/a n/a 195x81

Buyers’ Guide
Bleed Trim Type

Single Panel n/a n/a 57x43
Double Panel (Portrait) n/a n/a 57x96
Double Panel (Landscape) n/a n/a 126.5x43
Triple Panel (Portrait) n/a n/a 57x148.5
Triple Panel (Landscape) n/a n/a 195x43
Quad Panel (Portrait) n/a n/a 57x201
Quad Panel (Landscape) n/a n/a 126.5x96

TECHNICAL
INFORMATION
Media One is a Mac based company and is compatible with: Quark Xpress, Photoshop and
Illustrator. We can also accept the following file types: EPS, TIFF, JPEG, PDF

Supplying Artwork
• Sent via email (up to 10mb), FTP, WeTransfer, Dropbox and HighTail
• Images will need to be supplied as CMYK, 300dpi, TIFF or JPEG file format
• Any Illustrator files will need to be supplied with fonts converted to outlines
• Fonts will need to be embedded or converted to outlines before supplying us with your artwork
• PDF artwork needs to be to a print standard
• We can not accept artwork produced in Word

Artwork to be created by us
• All text will need to be supplied checked by yourself either as an email or .txt file in Word.
• Images will need to be supplied as CMYK, 300dpi, TIFF, EPS or JPEG file format. (We can not

accept images from the web as these can not be used in print.)
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Advertising 
Width x Height (mm)

DPS
Full page
1/2 page (Portrait)
1/2 page (Landscape)
2/3 page (Landscape)
1/3 page (Landscape)

Buyers’ Guide

Single Panel
Double Panel (Portrait)
Double Panel (Landscape)
Triple Panel ( Portrait)
Triple Panel (Landscape)
Quad Panel ( Portrait)
Quad Panel (Landscape)

Advertising 
Width x Height (mm)
Bleed

426x296
216x296
n/a
n/a
n/a
n/a

Buyers’ Guide
Bleed

n/a
n/a
n/a
n/a
n/a
n/a
n/a

Advertising 
Width x Height (mm)
Type

400x260
182x260
95x260
182x125
182x170
182x82

Buyers’ Guide
Type

57x43
57x96
126.5x43
57x148.5
195x43
57x201
126.5x96

Advertising
Width x Height (mm)

Bleed Trim Type

DPS 456x303 450x297 420x262
Full page 231x303 225x297 195x262
2/3 page (Landscape) n/a n/a 195x172
1/3 page (Landscape) n/a n/a 195x81

Buyers’ Guide
Bleed Trim Type

Single Panel n/a n/a 57x43
Double Panel (Portrait) n/a n/a 57x96
Double Panel (Landscape) n/a n/a 126.5x43
Triple Panel (Portrait) n/a n/a 57x148.5
Triple Panel (Landscape) n/a n/a 195x43
Quad Panel (Portrait) n/a n/a 57x201
Quad Panel (Landscape) n/a n/a 126.5x96

TECHNICAL
INFORMATION
Media One is a Mac based company and is compatible with: Quark Xpress, Photoshop and
Illustrator. We can also accept the following file types: EPS, TIFF, JPEG, PDF

Supplying Artwork
• Sent via email (up to 10mb), FTP, WeTransfer, Dropbox and HighTail
• Images will need to be supplied as CMYK, 300dpi, TIFF or JPEG file format
• Any Illustrator files will need to be supplied with fonts converted to outlines
• Fonts will need to be embedded or converted to outlines before supplying us with your artwork
• PDF artwork needs to be to a print standard
• We can not accept artwork produced in Word

Artwork to be created by us
• All text will need to be supplied checked by yourself either as an email or .txt file in Word.
• Images will need to be supplied as CMYK, 300dpi, TIFF, EPS or JPEG file format. (We can not

accept images from the web as these can not be used in print.)
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216mm wide
x 296mm high
(includes 
3mm bleed)

182mm wide
x 82mm high

182mm wide
x 170mm high

Single Panel
57mm wide 
x 43mm high

Buyers’ Guide Data

Double Panel
57mm wide 
x 96mm high
or
126.5mm wide 
x 43mm high

Triple Panel
57mm wide 
x 148.5mm high
or
195mm wide 
x 43mm high

Quad Panel
57mm wide 
x 201mm high
or 
126.5mm wide 
x 96mm high

Bleed 
231mm x 303mm

Trim
225mm x 297mm

Type 
195mm x 262mm

195mm x 81mm

195mm x 172mm

FLOORING

FENCING

FURNITURE GALLERIES

GLASS

FLOORING

FENCING

FURNITURE GALLERIES

GLASS

FURNITURE GALLERIES

FLOORING

FENCING GLASS

57mm 
x43mm

57mm 
x96mm

126.5mm 
x43mm

57mm x 
148.5mm

195mm 
x43mm

FLOORING

FENCING GLASS

126.5mm 
x96mm

57mm 
x201mm

FURNITURE

Full Page
231mm wide 
x 303mm high
(with bleed)

Advertising Data

1/3 Page 
Landscape
195mm wide 
x 81mm high

2/3 Page 
Landscape
195mm wide 
x 172mm high

MECHANICAL 
INFORMATION
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95mm wide
x 260mm high

182mm wide
x 125mm high

Full Page 1/2 Page  
(Portrait)

1/2 Page  
(Landscape)

2/3 Page 1/3 Page 

Single Panel
57mm wide 
x 43mm high

Buyers’ Guide Data

Double Panel
57mm wide 
x 96mm high
or
126.5mm wide 
x 43mm high

Triple Panel
57mm wide 
x 148.5mm high
or
195mm wide 
x 43mm high

Quad Panel
57mm wide 
x 201mm high
or 
126.5mm wide 
x 96mm high

Bleed 
231mm x 303mm

Trim
225mm x 297mm

Type 
195mm x 262mm

195mm x 81mm

195mm x 172mm

FLOORING

FENCING

FURNITURE GALLERIES

GLASS

FLOORING

FENCING

FURNITURE GALLERIES

GLASS

FURNITURE GALLERIES

FLOORING

FENCING GLASS

57mm 
x43mm

57mm 
x96mm

126.5mm 
x43mm

57mm x 
148.5mm

195mm 
x43mm

FLOORING

FENCING GLASS

126.5mm 
x96mm

57mm 
x201mm

FURNITURE

Full Page
231mm wide 
x 303mm high
(with bleed)

Advertising Data

1/3 Page 
Landscape
195mm wide 
x 81mm high

2/3 Page 
Landscape
195mm wide 
x 172mm high

MECHANICAL 
INFORMATION
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Contacts

Interior Designer is published by 
Media One Communications Ltd.

6 Swan Court
Forder Way 
Hampton 
Peterborough 
Cambridgeshire 
PE7 8GX

01733 385300
info@mediaone.co.uk
www.mediaone.co.uk

interior designer
B R I T A I N ’ S  O L D E S T  M A G A Z I N E  F O R  P R O F E S S I O N A L  I N T E R I O R  D E S I G N E R S                              

Rebekah Killigrew
Editor
rebekah.killigrew@mediaone.co.uk

Donna Jenkins
Commercial Director
donna@mediaone.co.uk

Contacts
Jade Tilley 
Editor
Jade.tilley@mediaone.co.uk

Vicky Bullivant
Account Manager
vicky.bullivant@mediaone.co.uk 

Interior Designer is published by 
Media One Communications Ltd. 

1 Accent Park
Bakewell Road
Orton Southgate
Peterborough
PE2 6XS

01733 385300 
info@mediaone.co.uk
www.mediaone.co.uk 

Donna Jenkins
Commercial Director
donna@mediaone.co.uk

interior designer
B R I T A I N ’ S  O L D E S T  M A G A Z I N E  F O R  P R O F E S S I O N A L  I N T E R I O R  D E S I G N E R S
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